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The role of digital marketing in achieving competitive
advantage in service organizations an applied study
on private universities in greater Cairo
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Abstract
The study aimed to identify the role played by digital marketing in
achieving the competitive advantage of service organizations, and to
analyze the nature of the relationship between digital marketing and
the competitive advantage of the universities under study. In the
Arab Republic of Egypt, the researcher relied on the questionnaire
form as a tool for the study to obtain the important information;
where 500 questionnaire forms were distributed, of which 416 were
returned.)
This study reached several conclusions, the most important of
which are:
The five dimensions of digital marketing (attraction, communication,
participation, learning and sustainability) are positively related to
competitive advantage. The results showed that the dimension of
sustainability is the dimension most closely related to competitive
advantage, followed by the dimension of participation, then the
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dimension of communication, and then the dimension of attraction.
While the learning dimension was least related to competitive
advantage

The most important recommendations recommended by the
researcher:

Increasing interest in advertising banners and interactive
advertisements appearing on the university's websites on the global
Internet to reach the largest number of students.

Keywords :( digital marketing, competitive advantage, service
organization)
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